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ONE-LIFE GIFT ANNUITY RATES
 Age Rate

 65 5.7%
 66 5.8%
 67 5.9%
 68 6.0%
 69 6.0%
 70 6.1%

 Age Rate

 71 6.2%
 72 6.3%
 73 6.5%
 74 6.6%
 75 6.7%
 76 6.9%

 Age Rate

 77 7.0%
 78 7.2%
 79 7.4%
 80 7.6%
 81 7.8%
 82 8.0%

 Age Rate

 83 8.3%
 84 8.6%
 85 8.9%
 86 9.2%
 87 9.5%
 88 9.8%

 Age Rate

 89 10.1%
 90+ 10.5%

Two-life rates available. 
Rates subject to change.

In today’s economic environment, consider the benefits of a Salvation 
Army charitable gift annuity.  Lock in a secure stream of income with one 
of America’s most trusted charities. 

 Fixed income for life
 Relief from taxes

 Income now or later
 Support your community

One call for your insurance needs.

Call Humana today: 
1-800-336-6719 (TTY:711)
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both parties to begin attaching old feelings 
and stories from the past. Then you may 
begin to fi re heated words towards one an-
other.  

Guess what? Here you go down the 
same rabbit hole again. The key is to take 
a step back assess, and be willing to ask 
open-ended questions that are related to the 
topic and not to your own motive of getting 
someone to agree with you. It’s also impor-

tant to allow yourselves to be more willing 
to honestly express your thoughts. 

Finally, put yourself in the other person’s 
shoes, truly listen to where they are com-
ing from, why are they thinking and feeling 
a certain way, never ever assume, and give 
the other person the room to express their 
thoughts and feelings without judgment. 

Healthy communication is like a dance, 
of knowing when to take two steps back 
and two steps forward and going with the 
rhythm of the music. 

Editor’s note: Ms. Sana is a certifi ed life 
coach holds a master’s degree counseling.
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NEWS in Brief
GREEN OUT at
Open nets $60K

The Waste Management Phoenix Open’s 
third annual GREEN OUT raised $60,000 for 
three environmental nonprofi t organiza-
tions, a press release states.F

For every person who wore green to the 
tournament, Waste Management and the 
Thunderbirds are donating ‘green’ to Keep 
Phoenix Beautiful, Arizona Forward and 
Keep America Beautiful. 

Based on an online voting contest held 
on the tournament’s Facebook page in early 

January, Keep Phoenix Beautiful will receive 
50 percent ($30,000) of the funds, Arizona 
Forward 35 percent ($21,000) and Keep 
America Beautiful 15 percent ($9,000). 

According to the Waste Management 
Phoenix Open’s ‘Green Squad,’ nearly 
34 percent of Saturday’s record crowd of 
179,022 fans and many PGA TOUR pros 
donned green gear.

Waste Management and The Thunder-
birds began the Green Out in 2011 as a way 
for fans to honor and support the sustain-
ability/green efforts of the tournament and 
title sponsor Waste Management. 


